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Paper B  

CONSUMER ECONOMICS 

Time : Three Hours ]  [ Maximum Marks : 50 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u djuk 

vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- miHkksDrk vFkZ’kkL= ls vki D;k le>rh g aS \ miHkksDrk dks ifjHkkf”kr 

dhft, ,oa miHkksx dk y{k.k fyf[k,A 

What do you understand by Consumer Economics ? Define 

consumer and write the symtoms of consumption. 
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vFkok 

(Or) 

miHkksDrk ds vf/kdkj vkSj mŸkjnkf;Ro dks le>kb,A 

Explain about consumer’s rights and responsibilities. 

bdkbZ&2 

(UNIT—2) 

2- vk; ls vki D;k le>rh gSa \ jk”Vªh; vk; dk o.kZu dhft,A 

What do you understand by Income ? Describe the National 

Income. 

vFkok 

(Or) 

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 

(i) okLrfod vk; 

(ii) cpr ,oa fofu;ksx 

Write short notes on the following : 

(i) Real Income 

(ii) Saving and Investment 

bdkbZ&3 

(UNIT—3) 

3- cktkj dks ifjHkkf”kr dhft,A cktkj ds izdkjksa dks la{ksi esa le>kb,A 

Define market. Explain in brief the types of market. 
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vFkok 

(Or) 

foKkiu dh ifjHkk”kk nhft, rFkk foKkiu ls gksus okys ykHk&gkfu;ksa ij 

izdk’k Mkfy,A 

Give the definition of Advertisement and throw light on the 

advantages and disadvantages of Advertising. 

bdkbZ&4 

(UNIT—4) 

4- miHkksDrk laj{k.k ds izeq[k dkuwuksa dk o.kZu dhft,A 

Describe the important Laws for consumer protection. 

vFkok 

(Or) 

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 

(i) miHkksDrk lgdkfjrk 

(ii) Hkkjrh; ekud laLFkku 

Write short notes on the following : 

(i) Consumer co-operatives  

(ii) Indian Standard Institution 
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bdkbZ&5 

(UNIT—5) 

5- cktkj esa miHkksDrk ds fu.kZ;ksa dks izHkkfor djus okys dkjdksa dk 

mYys[k dhft,A 

Discuss about factors affecting consumer decision in the 

market.  

vFkok 

(Or) 

mŸke [kjhnnkjh ls vki D;k le>rh gSa \ foLrkj ls fyf[k,A 

What do you understand by good buymanship ? Write in 

detail.  
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